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CIIPOC HA TYPUCTCKHE YCIIYTH
B YCIIOBHAX ITAHAEMHUH

H. A. 31onses
Tosondicckutl 20cydapcmeentbiil MeXHON02UYECKULl YHUBEPCUMEM,
Howwxap-Ona (Poccus)

Bseoenue. B cratbe oTmedaercsi, 4To ONHOW M3 IOTpeOHOCTEHl COBPEMEHHOTO YeJOBEKa SIBILSIETCS
MOTPEeOHOCTh ITyTEeNIeCTBOBAaTh, KOTOpas IIOCTOSIHHO pacTéT M NPEBpallaeTCs M3 POCKOIIM B MEPBYIO
noTpebHoCcTh. CHpoc Ha TYpPHCTCKO-PEKPEAl[MOHHBIE YCIYTH OMNPEIENsAeTCss MHOXECTBOM 3K30T€HHBIX U
SH/IOTCHHBIX (DAKTOPOB, B YMCIE KOTOPbIX M CaHHTAPHO-OIUJIEMHONIOTMYecKas oOcTaHoBKa. Mcnomib3ys
oduImaneHple cTaTHCTHYecKne nanHble Pocctata m banka Poccun 3a 2019-2021 rr., aBTOp mOKa3aj, Kakoe
HETaTUBHOE BIMSIHHE OKa3ajia KOPOHABHPYCHas MH(EKIMS Ha CHPOC POCCUSH Ha BHYTPEHHHH M BBIC3THON
TypuU3M, Ha CIIPOC HHOCTPAHIIEB Ha MOE3JIKK B POCCHIO M, COOTBETCTBEHHO, Ha AKCHOPT U UMITOPT TYPUCTCKUX
YCIyT.

Memooul. B nccnenoBaHuy NCHONIB30BAIUCEH CIIEAYIONIME METOABL: OOIIeNorHYecKre (aHaIn3 U CUHTE3,
a0bcTparupoBaHue); SMIPUIECKUe (HAOIFOJeHMs, OITICaHNe, CPABHEHHS, N3MEPEHHs); CTAaTUCTHIECKHE (TPyI-
MIPOBKA, HHAEKCHI). OOLIeIornyeckiue METOAbI O3BOIMIN pacKpelTh Biusaue COVID-19 kak Ha cnpoc Ty-
PHCTCKHX YCIYT B IIEJIOM, TaK M Ha OTACNbHBIC BHIBI 3TUX YCIyr. OMIIHMPUYECKAE METOMBI IO3BOJIMIN pac-
CMOTpETh peanbHbIe MPOIECCH B TypPU3ME B YCIOBHSAX PAcIpOCTpaHEHUs] KOPOHABUPYCHOI MH(EKINH, a CTa-
TUCTUYECKUE — KOJMYECTBEHHO M3MEPUTH M 0000mmTh e¢ BimsHue. MHpopManuoHHOH 6a30ii MOCITyXHin
oduIMaNBHBIC cTaTHCTHYeCKUe MaHHble Poccrara, banka Poccun, UNWTO 3a 2019-2021 ropsl, HaCUUTHI-
Barornue 150 HaGImroneHuIL.

OchosHble udeu UCCIe008aHUs, NONYYEeHHble pe3yrbmambl u ux o6cyscoenue. Beenenne B Poccun
KapaHTHHHBIX Mep, CBSI3aHHBIX C KopoHaBupycHOM uHGpekuueit COVID-19, HeratmBHO OTpa3mioch Ha
WHIYCTPHHU TypH3Ma U TOCTEIPUIMCTBA, XOTS U B MEHbIIEH CTENEHH, YeM Ha MEXXIyHapOIHBIH TypH3M. 3a 1Ba
roja MaHAEMHUN BHYTPEHHHH Typu3M cokpartwics Ha 17,6 %, Bbe3qHoi — Ha 29,1 %, a BbIe3gHOH — Ha
42,4 %.

B cratbe oTMewaercs, 4To ApaifBepoM BOCCTAHOBIICHHS TypH3Ma B CTpaHe ObUI BHYTPEHHHH TypH3M.
Cnpoc poccHsiH Ha TYPUCTCKHE YCIYyTM BHYTPEHHETO TypH3Ma B YCIOBHSIX INMaHAEMUH ONpPEAEIUICs, BO-
MEePBBIX, 3aKPBHITHEM T'PAaHUI] M OTMEHOH aBHACOOOIIEHHH C MOIMYJSIPHBIMH HAIpPaBICHUSIMH BBIE3THOTO
Typu3Ma, a BO-BTOPBIX, IPOrpaMMOi K3IIOeKa, TTO3BOJIMBILIEH CHU3UTh CTOMMOCTB ITYTEIIECTBUSI ¥ OTKPBITHUS
poccHsiHaM MHOKECTBA HOBBIX MECT I MyTemecTBUi. TpaJuiioOHHO HauOOJBIIMM CHPOCOM y COOTEYECT-
BEHHHMKOB IIOJIb30BAJNCh HanOojee TNpHBIIEKAaTENbHbIE M KOM(OPTHbIE MO HHPPACTPYKTYpE TYPHCTCKHE
pernonsl Poccrm. OTMedaeTcst CokpaleHne Crpoca Ha TOCTHHHYHBIE U CAHATOPHO-KYPOPTHBIE YCITyTH.

B ycnoBusix maHmeMuM COKpATHIICS CHPOC MHOCTPAHHBIX TPaKAaH Ha IMOe3IKH B Poccmio m 00bEM
9KCIIOPTA OKAa3aHHBIX UM TYPUCTCKHX yciyT ¢ 11 mupa mom. B 2019 roxy o 2,9 mupa nomt. B 2020 roxy u 3,2
mipx ot B 2021 roxy. TIpuBonsTCcs JaHHBIE O COKPAIIEHUH KOJIMYECTBA TYPHCTOB M3 CTPaH, TPATUIMOHHO
TMOCEIIAIOIINX HAIlly CTpaHy.



Tloka3aHa mokBapTagbHas AMHAMHUKA CHIDKEHHUsI CIIPOCA POCCUSH Ha BBIC3JHON TYPH3M M HA3BIBAIOTCS
MIPUYMHBI 3TOT0 cHIKeHus. [IpuBoasTcs qaHHble U3 Tom-10 cTpaH, MONB3YIONIMXCS HAHOOIBIINM CIIPOCOM Y
POCCHUSH B IEpUOJ NAaHJIEMUH.

3axnouenue. B nepuos maHAeMuH TypHCTHUECKast oTpacib B Poccnu mpomormkana GpyHKIMOHHPOBATh U
MIOHECIa MEHBIIINE IOTEPHU 110 CPABHEHUIO C JPYTUMH CTPaHAMH.

OCHOBHOH CIIPOC POCCUSIHE NPEIbSABIIUIM Ha IMYTEHIECTBUS 110 POJHON CTpaHEe — BHYTPEHHHH TypU3M
CTaJl JpaifBepOM BOCCTAHOBIIEHHS OTPACIIH.

B ycnoBusax mannemMun Hauboliee OCTpanal BbE3THOW TypHU3M, YTO OTPA3UIOCh Ha YMEHBIIEHUH KOJH-
YeCcTBa MHOCTPAHHBIX TYPHUCTOB U 00bEMA IKCIIOPTA TYPUCTCKUX YCIIYT.

IlocTreneHHO BOCCTaHABIMBAETCS MOCTPaJaBIIMM B MAHIEMHIO BbIE3HON Typu3M. B Hacrosiee Bpems
(Ha MOMEHT HaIMCaHWs CTAaThH) UL BBIE3/Ia 3a TpaHUIly poccusiHaM jgoctynHa 101 ctpana. OxHako MaccoBBIi
BBIC3JTHOH TypH3M OyJeT OCYIIECTBHUM TOJIBKO B APY)KECTBEHHBIE CTPAHbI, 4 B HEAPY)KECTBEHHBIE — POCCHSHE
CMOTYT COBEPIIATH TOJIBKO CAMOCTOSATEIBHBIC IIOC3IKH.

Knrouesvie cnosa: kopoHaBUpYCHas MH(EKINS; MaHIEMHST; CIPOC Ha TYPUCTCKHE YCIIYTH; BHYTPEHHHI
TypU3M; BBIE3JJHOU TypHU3M; BbE3IHOM TypU3M; 3KCIOPT U UMIIOPT TYPUCTCKUX YCIIYT.
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DEMAND FOR TOURISM SERVICES
DURING THE PANDEMIC

N. A. Zyulyaev
Volga State University of Technology, Yoshkar-Ola (Russia)

Introduction. The article notes that a person's need for travel is constantly growing and is turning from
luxury into the first need. Demand for tourist and recreational services is determined by many exogenous and
endogenous factors, including the sanitary and epidemiological situation. Based on the statistical data of Rosstat
and the Bank of Russia for 2019-2021. the author showed the negative impact of coronavirus infection on do-
mestic, inbound and outbound tourism and, accordingly, on the export and import of tourism services.

Methods. The study used general logical (analysis and synthesis, abstraction), empirical (observations,
description, comparisons, measurements), statistical (grouping, indices) methods. General logical methods
made it possible to reveal the impact of COVID-19 both on the demand for tourism services in general and on
certain types of these services. Empirical methods made it possible to consider real processes in tourism in the
context of the spread of coronavirus infection, while statistical methods allowed us to quantify and summarize
its impact. The information base was the official statistical data of Rosstat, the Bank of Russia, UNWTO for
2019-2021, numbering 150 observations.

Results. The introduction of quarantine measures in Russia related to the COVID-19 coronavirus infec-
tion had a negative impact on the tourism and hospitality industry, although to a lesser extent than on the inter-
national one. Over the two years of the pandemic, domestic tourism decreased by 17.6 %, inbound tourism by
29,1 %, and outbound tourism by 42,4 %.

The article notes that the driver of tourism recovery in the country was domestic tourism. The demand of
Russians for domestic tourism services in the context of the pandemic was determined, firstly, by the closure of
borders and the cancellation of flights to popular outbound tourism destinations, and secondly, by the cashback
program, which made it possible to reduce the cost of travel and open up many new places for Russians to tra-
vel. Traditionally, the most attractive and comfortable in terms of infrastructure tourist regions of Russia were
in the greatest demand among Russians.

In the context of the pandemic, the demand of foreign citizens for trips to Russia and the volume of ex-
ports of tourist services provided to them decreased from $11 billion in 2019 to $2,9 billion in 2020 and $3,2
billion in 2021. Data are given on the reduction in the number of tourists from countries traditionally visiting
our country.

The quarterly dynamics of the decrease in the demand of Russians for outbound tourism is shown and
the reasons for this decrease are named. Data are provided for the Top 10 countries most in demand among
Russians during the pandemic.

Conclusion. During the pandemic, the tourism industry in Russia continued to function and suffered less
losses compared to other countries.

Russians showed the main demand for travel around their native country, and domestic tourism became
the driver of the industry's recovery.

In the context of the pandemic, inbound tourism suffered the most, which affected. a decrease in the
number of foreign tourists and the volume of exports of tourist services.

Outbound tourism, affected by the pandemic, is gradually recovering. Currently, 101 countries are avail-
able for Russians to travel. However, mass outbound tourism will only go to friendly countries, and Russians
will only be able to travel to unfriendly countries on their own.



Keywords: coronavirus infection; pathology; demand for tourism services; domestic tourism; outbound
tourism; inbound tourism; export and import of tourism services.
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