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Introduction. With the rapid development of information technology, the rapid development of Internet
e-commerce enterprises, the proportion of the market has increased year by year, and more and more com-
panies involved in the e-commerce industry. However, due to the limited experience in talent resource man-
agement of e-commerce companies, as the information technology industry continues to grow and expand,
the Internet e-commerce talent gap is gradually expanding, and the phenomenon of industry peers poaching
each other for high-quality talent is becoming more and more serious.

Methods: Analysis of sources and results of research related to efficiency and the recruitment process.

Results. The article analyzes the problems of recruiting personnel in Internet companies, based on the
existing theory of recruiting personnel.

Conclusion. Authors proposed strategies to improve the effectiveness of recruitment, such as improv-
ing the planning of recruitment, enhancing the competency level of recruiters, and scientifically using re-
cruitment assessment methods, in order to provide strong guidance for corporate recruitment
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Beeoenue. C ObICTpBIM pa3BUTHEM HH)OPMATMOHHBIX TEXHOJIOT UM, TPEINPUATHH 3JIEKTPOHHON KOM-
MEPIMH B MHTEPHETE JOJIS PHIHKA YBEIMUMBACTCS C KaX[BIM FOJOM, ¥ BcE OoJblIe U OoJblIe KOMIAHUH
y4acTBYIOT B MHIYCTPHH IEKTPOHHON KoMMepuny. OIHAKO U3-32 OTPaHHIEHHOTO OIIbITa YIPaBICHHS pe-
CypcaMH TaJJaHTOB KOMITQHWH DIIEKTPOHHONH KOMMEPIUH, 110 MEpe TOTO KaK OTPaciib HH(GOPMAITHOHHBIX
TEXHOJIOTHI MPOAOIDKACT PACTH M PACIIHPSTHCS, Pa3pblB B TAIAHTAX B cdepe IMEKTPOHHOH KOMMEPIIUH B
MHTEpHETEe NOCTEIIEHHO YBEIMYUBACTCS, 4 KOJIIETH B OTPACIIH IIEPEMAHUBAIOT JIPYT APYra 3a BHICOKHUE ACHb-
ru. KauecTBEHHBI TaJlaHT CTAHOBUTCS BCE BOCTpEeOOBaHHEE.

Memoosi. AHATH3 UCTOYHUKOB M PE3YIIBTATOB UCCIENOBAHUI, Kacarouuxcs 3pQEeKTUBHOCTH U IIPO-
Lecca Haiima.

OcHosnble udeu, noryuentvle pe3yibmamsl u ux o6cyxcoenue. B cTaTbe aHATM3UPYIOTCS TPOOIEMBI
no00pa mepcoHaa B MHTEPHET-KOMITAHHSAX Ha OCHOBE CYILIIECTBYIOIIEH TEOPHHU HaiiMa mepcoHaa.

3axntouenue. ABTOPBI PEIUIOKUIN CTPATETUH MOBBIIIEHHs () (EKTHBHOCTH HaliMa, TaKHe KaK yiryd-
LICHHE IUTaHUPOBAHKS HaliMa, MOBBILICHHE YPOBHS KOMIIETEHIINH PEKPYTEPOB ¥ HAYyYHOE HCIIOJIb30BAHUE
METOJIOB OLIEHKH HaiiMa, 4TOOBI 00eCIeYHTh YETKOE PYKOBOICTBO JUIsl KOPIIOPATHBHOTO HalMa.

Kniouesvle cnosa: connanbHblE MPOLECCH; YIPABIEHHE YEIOBEYECKUMU PECYPCaMH; COIMAIBHOE
B3aNMOJICHCTBHUE; KOHTPMEPHI; IPEIIPHATHS INEKTPOHHOH KOMMEPIIUH.
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