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COLHAIbHAA PEITPE3EHTAILIHA IT1OJIOPOJIEB OH CT PYKTYPbI
B TEJIEBU3HOHHOH PEK/IAME: COLJUOJIOTHYECKHHU AHAJIH3
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Bseoenue. Ctathst TIOCBAIIEHA U3YUEHHIO Ipoliecca KOHCTPYUPOBAHMS U BOCIIPOU3BOACTBA I'eHepa
B TEJICBU3NOHHOW pekiame. [IpoGimeMaTika HcClIeOBaHUS 3aK0YaeTCs B aHaIM3e 3aKOHOMEPHOCTEH
TIOJIOPOJIEBOTO TIOBEICHHS, OTPAKEHHOTO B TEIEBH3HOHHOI pekiame, 4To OOYCIIOBIMBAET TEHICPHYIO
cTpatuuKamio U GOpMHUPYET B OOIIECTBE OTHOLICHHUS T€HACPHOTO HEPABEHCTBA. ABTOP KOHLIEHTPHPYET
BHUMAaHNE HAa 3HAYCHHUH HEBepOanbHOH KOMMYHMKAIMU B ()OPMHPOBAHUH CMBICIOB COOONIEHHUS MOCpE.-
CTBOM O0O0OO3HAYEHWs CTAaTyCOB, pOJEH M LEHHOCTeH MYXCKMX M JKCHCKHX o00pa3oB. ['eHInepHO-
i depeHIMPOBaHHbIH XapaKTep CPeACTB HeBepOaJbHONH KOMMYHHKAIIMH BOCIIPOHM3BOIAT TEHICPHYIO
ACHMMETPHIO COBPEMEHHOT'O POCCHICKOTO OOLIECTBA U, KaK CICACTBHE, 3aKPEIUIIOT TeHIEPHOE JOMUHM-
pOBaHHE MYXXYHMH W IOJYMHEHHE JKCHIINH Ha TEJICBU3HOHHBIX AKpaHaX. JTO MPEISITCTBYeT (hOpMUpPOBa-
HUIO a/IeKBaTHOM COIMATIbHO-CTPYKTYPHOH KapTUHBI poccuiickoil neiictBurensHOCTH. Llens 3akmouaercs
B BBIBJIICHHM MEXaHNW3Ma COLMAJBHOHN perpe3eHTalry I0J0POJIeBOr0 MOBEICHHUS B TEJICBU3MOHHOH pe-
KJIaMe KaK HPOEKIHU COLIMOCTPYKTYPHBIX IPOLIECCOB B POCCHHCKOM 0OLIECTBeE.

Memooei. MeTomonorusi COnnoNIOTHYECKOT0 UCCIIEI0BAaHNSI OCHOBAHA HA MOJIOKEHHUAX CTPYKTYPHO-
KOHCTPYKTHBHCTCKOTO MOJAXO0Ja, KOTOPBIII M3ydaeT HOPMBI (DPyHKIIMOHMpPOBAHMS Te€HJAEpa, HaXOAAIIUE
CBOE BBIpOKEHUE B PA3HOOOPA3HBIX NMPAKTHKAX COLMAIBHO 0J00PSIEMOro MYKCKOTO M JKCHCKOTO HOBEJe-
HHUS. DMITUPHYECKUMH METOJAaMU COIIMOJIOTHYECKOTO HCCIIEIOBAHUS BBICTYNAIOT KOHTEHT-aHAIHU3 H
CTPYKTYPHO-CEMHOTHYIECKHH aHAIN3, C MIOMOIIBI0 KOTOPHIX BBIBISIETCS MEXaHU3M HeBepOaIbHOW KOM-
MYHHKAI[UU B TEJICBU3HOHHON peKIlaMe.

OcHosnble udeu ucciedosanus, noayyeHHsvle pesyibmamol i ux oocyxcoenue. Ha ocHoBe pesynbra-
TOB COILIMOJIOTMYECKOTO HCCIIEA0BAHUS YTBEP)KAACTCS, YTO COBPEMEHHAsl POCCUICKas TelepeKiiaMa Bbl-
CTyNaeT KaK CPEACTBO CHMBOJIMYECKHX HWHTEPIPETaIyii TeHAepHOro noBeneHHs. IlocpeacTBoM HeBep-
OaNbHBIX CPEICTB KOMMYHHKAIIMH OMHCBHIBAIOTCS Pa3HOOOpa3HbIE BAPHAHTHI COLMAIBHBIX CHTYAIWH, U
ompezensieTcst HabOp OCHOBHBIX JKU3HEHHBIX CTPATETHi [Is COIHANBHBIX CyOBEKTOB.

3axnouenue. TeneBU3NOHHAS peKiiaMa SBIAETCS 3HAYUMBIM (aKTOPOM GOPMHUPOBAHHS KUZHEHHOTO
MHpa MHAWBHJA, KOTOPBIN obecreynBaeT MOHMMAaHUE 3HAKOB W CHMBOJIOB JOMHHHPYIOIIEH KYJIBTYPHI.
HesepbOanpHas KOMMyHHKanusi oOpa3yeT CEMHOTHYECKYI0 CHCTEMY TeHAepHO-IH((epeHINPOBaHHBIX
CPEICTB, 3a CYET KOTOPHIX OCYIIECTBIAETCS COIHANbHAs PENpe3eHTalHs HOPMATUBHOW (PEMHHHOCTH U
MAacCKyJIHMHHOCTH.

Kniouesvle cnosa: counanbHas penpe3eHTanus, MoJ0pOoIeBOe MOBEACHNE, T'eHep, TeNCBU3HOHHASA
pekiama, HeBepOarbHasi KOMMYHHKAIHS, MACKYJIHHHOCTh, (DeMUHHOCTb.
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Introduction. The article is devoted to process construction and representation of gender in TV
commercials. Research problem consists in pattern analyze of the gender-role behavior in TV advertisment
which determines gender stratification and builds gender inequality in Russian society. The author focuses
on the importance of nonverbal communication, which expresses the meaning of the message by means of
the defining value of high profile in society, roles and values of male and female images. Gender-
differentiated means of nonverbal communication picture gender asymmetry and, as a result, the male
domination and female submission becomes stronger on television. It hinders building of the adequate
social structure in Russian society. The goal of this research is to reveal the mechanism gender social rep-
resentation in TV commercial as the projection of social processes in Russia.

Methods. The methodology of the sociological research is based on the positions of structural con-
structivism which is devoted to analyzing the norms of gender functioning in different practices of socially
approved male and female behavior. The empirical research methods are content-analysis and structural
semiotics analysis that make possible to reveal processes of the nonverbal communication in TV commer-
cial.

Results. As the sociological analysis showed, the current Russian TV advertisement is a mean of
symbolic interpretation of the gender behavior. Variety of social situations are described by means of non-
verbal communication and it determines set of basic life strategies for social actors.

Conclusion. TV advertisement is the important factor of forming daily lives of people, it keeps the
understanding of dominant culture signs and symbols in the society. Nonverbal communication creates the
semiotic system of gender-differentiated means and it is used for social representation normative feminini-
ty and masculinity.

Keywords: social representation, gender-role behavior, gender, TV advertisement, nonverbal com-
munication, femininity, masculinity.
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