VK 316.4
DOI: 10.25686/2410-0773.2022.1.9

MHUKPOTAPI'ETHPOBAHHE KOMMYHUKAILIHHU
H ATOMU3ALIHA OBLIIECTBA

II. Amanacoeé
Codghuiickuii ynusepcumem « Cg. Knumenma Oxpuockoeoy, Coghua (Boneapus)

Bseoenue. CoBpeMeHHas KOMMYHHKAaIlUs depe3 HMHTEpPHET penaeT BcE Oolee 3aMETHBIMH
MIPEANOYTEHUS] U MHTEPECHl JIUYHOCTH M MO3BOJIIET BCE OoJiee TOYHOE BMEIIATENILCTBO B YEJIOBEUECKHUE
OTHOIIEHHS. DTO pacHbUIieT OOMIECTBO M IOAPHIBAET CMBICT CONMAIBbHBIX OTHOIIEHMI. B ycmoBmsx
OTrpaHWYEHHH, BBI3BaHHBIX MaHnemueil Bupyca SARS—CoV-2, aHanu3 3THX NpOTUBOPEUHil MpHOOpeTaeT
Bc€ 00J1ee BBICOKYIO aKTYalIbHOCTb.

Memoowi. Ilpobnemarka, 1O KpaiHed Mepe, YaCTHYHO IpPEACTaBIeHa 0030pOM JOCTYIHBIX
coobuiennit B CMU u m3ydeHa B pakypce CYIIECTBYIOIIMX HAYYHBIX Pa3pabOTOK 00 OTHOIICHHAX B
00IIeCTBE M 0 KOMMYHHUKAIUK. Takke HCII0JIb30BaHbl  HEKOTOPEIE TE3UCHI COBPEMEHHBIX (DHII0CO(OB.

OcHosHbie udeu Uccie008aHUs, NOYUeHHble pe3yibmamul U ux oocyxcoenue. [lepeHoC 3HAYNTENEHON
YacTH OOLIEHMs JINYHOCTH Ha COLMAIbHbBIC OHJIAH-TIIaTGOPMBI BEI3BIBACT Y KOPIIOPALIUH, TOJTUTHISCKIX
MIapTHil ¥ IpYTUX OpraHu3anuii Bc€ OoJpliee Kelanue n30exaTh MyOIMIHOr0 OOIEHNUS U 3aMEHHUTh €T0 Ha
«QK30THUYECKUE» CIIOCOOBI IMPHUBICUECHHS ITOJIb30BaTeNeH MM CTOPOHHHUKOB. ONHHM U3 3THX CHOCOOOB
SIBJIICTCS] PEM3HOHHOE Pa3ieeHne ayIUTOPHH B COOTBETCTBHHU C IICUXOJIOTHYECKUMH HPOGUISIMU U
MOCJIEIYIOINM €€ MaHHITyJIMPOBaHHEM. Y CIIEX TAKOTO MOAX0Aa OBICTPHINA, HO «CKOPOIIOPTAIIUHCS. 3a CHET
9TOTO OH pa3fieNsieT JIOJeH W HAJOoIro aTOMH3MpyeT o0miecTBo. [1o100HBIE HHHOBALMH MPENSTCTBYIOT
00MeHy, 00CYXKIEHHIO U COTTAMICHHIO MEX/y JTIOABMH H ITOITOMY 3aTParuBaioT BCE COIMAIBHEIE CEPHI
TIOBCEIHEBHOM JKU3HU. Takue Mpolecchl yKe BU3YalH3UPYIOTCS B HEKOTOPBIX HEOOBIUHBIX pPe3yiabTaTax
OOBIYHBIX COL[MOJIOTMYECKUX HAOIIONEHUI.

3aknioyenue. TloBcemHEeBHas XW3Hb ITOKA3BIBAET, YTO ONIATONPHUATHAS Cpefa ISl COLUAIBEHOTO
MHKpOTAapreTHHra JOCTyIIHa dYepe3 COLMalbHble oHiIalH-mmardopMel. [langemus emé Oonblre
MOATAIKMBACT JIOJIEH K ONMOCPEIOBAHHOMY KOMIBIOTEpAMH MHpY, TA€ HWHTEPEeCHl OONbIINE, YeM MBI
mperoiaraeM. JTO PaclbLUIsIeT OTHOIICHUS cpeau Jronaei. [lanmemus mpoiaér, Ho aTomMu3anus OymeT
MIPEOONIeHa Yepe3 COLNHUANbHBIE KOHTAKTHI M HE TONBKO UYepe3 OCMBICICHHYIO, HO M depe3 oOImIylo,
TpaHCIApeHTHYIO (MPO3pavyHyl0) aKTUBHOCTh MEXAY JIOJbMHU. JIOCTM)KEHHE TaKMX OTHOIICHHH — 3TO
3aMeTHas mpodJieMa, KOTOPYIO YeJI0BEYECTBO JOJDKHO PEIIUTE.

Kniouesvie cnosa: NICUXOMETPHS; MUKPOTapTreTHPOBAHUE; aTOMU3AIMS 00IECTBA; MHTEPHET.
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MICROTARGETING COMMUNICATION
AND ATOMISING SOCIETY

P. Atanasov
Sofia University «St. Kliment Ohridksi», Sofia (Bulgaria)

Introduction: Today’s communication through the Internet makes one’s preferences and interests even
more accessible and allows an especially precise intervention in people’s interactions. This atomises society
and undermines the sense in social interactions. Under conditions of social restrictions caused by the SARS-
CoV-2 virus pandemic, the analysis of the resulting contradictions becomes even more relevant than usual.
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Methods: At least partially, the matter is presented via an overview of publicly accessible messages
from the media and is explored in the context of existing scientific developments on the interactions in socie-
ty, and on communication. Also used are opinions of modern philosophers.

Results: The transition of a significant part of the personal communication to the social online plat-
forms presents an opportunity for corporations, political parties, and so on to seek to substitute public com-
munication with more «exotic» means of attracting customers and supporters. One such mean is the segrega-
tion of their audience, based on their psychological profiles, followed by tailored manipulation. The success
of'this approach is rapid, but short-lived, as it segregates society and atomises society. The individual finds it
increasingly hard to navigate the social interactions that surround them. These processes are already apparent
in some unusual outcomes from standard sociological observations.

Conclusion: Everyday life shows there is a favourable environment for social microtargeting via the
social online platforms. The pandemic further turns people towards the computer-mediated world, where the
lingering interests are more than one can anticipate. The pandemic will pass, but the atomisation can be
overcome via social contacts and not only conscious, but also shared and transparent, activity between peo-
ple. Achieving such interactions is a real challenge before humanity.

Keywords: psychometry; microtargeting; social atomization; Internet.
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