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PbIHOYHAS SKCIIIMKALINA COBPEMEHHOIMO MNMPA34HUKA

B. B. 3bipsHOB
MockoecKuli 2ocyoapcmeeHHsbili yHugepcumem umeHu M. B. JlomoHocoea, Mockea (Poccus)

BsedeHue. Onunpasch Ha 3HauYMTeNbHble HapabOTKM TEOPETMUYECKOrO M aHa/IMTUYECKOTO XapaKTepa,
HaKoM/JeHHble B COLMaNAbHO-TYMAaHUTApPHOM HayKe no npobnematnke dbeHOMeHa NpasAHWKa, B CTaTbe
BbIABAAOTCA MHUM TpaHchopmaLun Gopmbl, CoaepKaHna U MecTa NPasgHUKOB B COBPEMEHHOM POC-
cuiickom obuiecTse.

Memodsi. B paboTe UCNoONb3yOTCA METOAbI CPABHUTENBHOW COLMONOMMU, MEXAUCLUUNIMHAPHOTO
CUHTE3a, aHaM3a BTOPUYHbBIX AaHHbIX, METOA NpeBpaLLEHHbIX GOPM, TUNONOTUYECKUIA aHaANN3.

OcHogHble udeu UCCNeO00BAHUA, Moay4YeHHble pe3ynbmamel U ux obcyucoeHue. OBHapyKeHHble B
cneunanbHoM nTepaType KnaccuPuKaumm u TMNOIOrMM NpPa3AHUKOB, NMPe3eHTyoWMe pas/inyHble acnek-
Tbl 3TOM NpobaemaTvku, No3BoAMAN CHOPMYIMPOBaTb COOBCTBEHHbLIN NOAXOL, OPUEHTUPOBAHHBIN Ha
peleHre NOCTaBAEHHOW 3aZa4M — MPOAHA/IM3NPOBATL BOCMPUMMUYMBOCTD PA3/IMYHbIX NPA3AHUKOB K 40-
CTUXKEHUIO PbIHOYHbIX Lenei. Jna 3Toro 6bian BblaeneHbl NPasgHUKK, OTKPbITbIE PbIHKY W 3aKpbITble,
TPYyAHO3Kcnyatupyemble. Ha cnegylowem stane 6blin BbiABAEHbl KaHaAbl BO34ENCTBUA PbIHOYHbIX
CTPYKTYp Ha ¢dopmMy NpoBeAeHUs U coaepKaHue npasgHUKoB. B 3Tol cBA3KM OTMeYaeTcs ABONCTBEHHasA
npupoaa NpasaHuKa, yA0BAETBOPAOWEro NOTPEOHOCTU KaK OTAE/IbHOrO Ye/I0BEKA, TaK U COUMANbHOM
cuctemsl. MpasgHUK Bcerga cnykun Gopmoit ynpaBneHWs rpynnamu, KoAnekTMBamm v obwectsom B
uenom. Mpu aTom coumanbHan cMcTeMa NoApasyMeBaeT He TO/IbKO NMONUTUYECKYHD, HO U SKOHOMUYECKYHO
BNACTb, T.e. NOAYMHEHME NPA3LHMKA PbIHKY. ITOT NPOLECC NMPUBHOCUT B OOLLECTBO elle OAHY NNHUIO
COLMaANbHOrO pPaspbiBa: 419 OAHOW YacTM ObLLecTBa NPasAHUK — 3TO MpuobLieHMe K TPaAUUMOHHLIM
LLeHHOCTSIM, BOCCTaHOBJ/IEHWE CWJI, SMOLMOHaNbHAA nepesarpysKka, a gaa gpyron — ato pabota, 6GusHec.
YTO KacaeTcs KOMMEpPYECKUX BO3MOXKHOCTENM Npa3gHMKOB, TO 3TO M BU3HEC Ha obecneyeHnn NpPasaHNKOB
TOBAapaMu W yCayramu, U NpasgHuWK «nog, KAou». B 3TOM KOHTEKCTe oTaesbHOe BHUMaHue yaeneHo
event-uHAYCTpUK, KOTopas B IOTMKe NpeBpawéHHbIX Gopm npeacTasaseT coboi «npasgHUYHYO TEXHO-
NIOTUIO», HAaAENEHHYIO YepTaMK NPAsAHUKA B TPAAULMOHHOM NOHMMaHUK, HO CPOPMMPOBABLLYIOCA NOA,
B/IMAAHMEM PbIHOYHbIX OTHOLUEHMI W OTBEYAIOLLYIO Lensam u ycnosuam obuwectsa XXI Beka.

3akntoveHue. NMpoBeaEHHbIN aHaNn3 NO3BOAET CAENATb BbIBOL O TOM, YTO B COBpeMeHHOM obLue-
cTBe HabogaeTcs BCE 6osee MHTEHCMBHOE OCBOEHWE BPEMEHM M NPOCTPAHCTBA NPa3gHMKOB A4 pelue-
HUA KOMMepPYECKUX Nnpobiem. B To e Bpems ecTb OCHOBAHWA CYMTaTb, YTO TOILKO YacTb HALLIMX COBpe-
MEHHMKOB MPU3HAIOT NPasgHWKaMKU 3aBe3EHHbIE KOHCTPYKTbI, BpoAe X3/I0yMHA, M, COOTBETCTBEHHO,
NOCTMOAEPHUCTCKOE M300MIMe celyac yKe AeMOHCTPUPYET 06paTHbI 3PPeKT OTHOCUTENbHO Havana
aToro npouecca. TemM camblM B COBPEMEHHOM OBLLECTBE MOXKHO OOHAPYKUTb NMPAKTUKM KaK 3aMMCTBO-
BaHHbIX «MNCEBAOMPA3LHMKOBY, TaK M TPAAMLMOHHbLIX NPa3sgHUKOB, Nepeaalolmx CUCTEMY LEHHOCTEN,
cHOPMMPOBAHHYIO MPeablayLLMMM NOKONEHUAMM, @ Ha Noae NPasgHUKa NPOUCXOAUT CNOXKHOE B3aMMO-
AeicTene TPagUUMOHHBIX U PbIHOYHBIX CMbIC/I0B U LLEHHOCTEMN.

Kntovesvlie cn108a: NpasAHUK; KyabTypa; TPAAULMMU; NOCTMOLEPH; PUTYan; SKOHOMMKA; PbIHOK; No-
TpebneHue; event-meponpuaTUE; LLEHHOCTU.
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MARKET EXPLICATION OF THE MODERN HOLIDAY

V. V. Zyryanov
Lomonosov Moscow State University, Moscow (Russia)

Introduction. Based on significant theoretical and analytical developments in social and
humanitarian science on problems related to a holiday phenomenon author identifies ways of
transformation of the form, content and place of holidays in Russian society on the modern stage of
market economy.

Research methods. Comparative sociology, interdisciplinary synthesis, secondary data analysis,
transformed forms method and typological analysis were used by the author in this work.

The main ideas of the study, the results obtained and their discussion. A lot of classifications and
typologies of holidays found in numerous works presenting various aspects of this problem. They allowed
us to formulate our own approach, focused on analyzing the susceptibility of different holidays to
achieve market goals. For this purpose holidays were divided into two groups: open to the market, and
closed, difficult to exploit. Then, we identified the channels by which market structures influence on form
and content of the holidays. The dual nature of the holiday was noted, means satisfying the needs of
both individual and social system. Holidays always were a form of management of groups, collectives and
society as a whole. At the same time, the social system implies not only political, but also economic
power, i.e. the subordination of the state to the market. This process brings another line of social divide
into society: for one part of society, a holiday is an introduction to traditional values, a restoration of
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strength, an emotional reboot, and for another it is a job, a business. As for the commercial opportunities
of holidays, it means providing holidays with goods and services and holiday "turnkey". Special attention
is paid to the event-industry, which considered as a "holiday technology", endowed with the features of
the holiday in traditional sense, but was formed under the influence of market relations and now meets
the goals and conditions of society of the XXI century.

Conclusions. In modern society time and space of holidays are increasingly developed as the
solution of commercial problems. However, not a large part of our contemporaries recognize foreign
holidays, for example Halloween, as holidays. So, postmodern abundance now demonstrates the
opposite effect than at the beginning of this process. In modern society there are both the practice of
borrowed "pseudo-holidays" and traditional holidays, transmitting the system of values formed by
previous generations, that leads to a complex interaction of traditional and market meanings and values
related to the holiday

Keywords: holiday; culture; traditions; post-modern; ritual; economy; market; consumption; event;
values.
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