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PEMYTALYNOHHbIE KPU3NCbI OHJIAUH
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BgedeHue. C KaxAblM AHEM KOMMYHWKALMOHHbIE OTHOWEHWUA aKTMBHO paclimpAloTca B Beb-
npocTpaHcTee. M3ameHeHuMs NprobpeTatoT Bce 6onee BbICOKYIO akTyanbHOCTb. Cpeam nocTpasaBlimx OKa-
3bIBaeTcA GpYHKLUMOHMPOBAHME MMMANKE U penyTauun. MpudnHa B TOM, 4TO ry6OKOoe MPOHUMKHOBEHME
Bonblol ceTn NepeHOCUTCA Ha COLMasbHble OTHOLUEHUS MEXAY OpraHusauuamu u aogbmu. Lenbto
OAHHOM CTaTbM ABAAETCA, NO KpaHel mepe, YaCTUYHOE PacKpbITUE MPOUCXOAALLMX USMEHEHWIA.

Memoodsi (Methods). Bo3HuKalowan Hay4Has npobaemaTuka npeacras/ieHa Yepes npusmy CyLect-
BYIOLLMX HAaYYHbIX Pa3paboToK O penyTauun u AoBEPUU, TIOTMYECKOM NOAXOAE U AUANEKTUYECKOM nepe-
XoA4e OT abCTPaKTHOro K KOHKPeTHoMy. BbiBOAbl NoAKpenieHbl npumepamu, AOCTYNHbIMU B CPeACcTBaX
MaccoBol nHbopmaLmu.

OcHoBHble udeu ucci1e008aHUS, Moay4YeHHble pe3ysabmamesl U ux obcyxcdeHue. BbiaBneHo, 4To
MMUOKEBO-PENYTALMOHHbINA KOMMIEKC 3aBUCUT OT 4OBEPUA U ABAAETCA Pe3y/bTaTOM COLMaNbHOrO Co-
rnaweHnAa n BoCNpuATUA. 3To Ka4yecTBO He meHAeTcA. OH ocTaeTcs CHELJ,VId)MHHbIM ANA pa3sINYHbIX TUNOB
opraHu3aumi. MameHeHne oxBaTbiBaeT MHCTPYMEHTAPUA, KOTOPbIN BAMAET Ha nepuenuuio. CerogHa sToT
WHCTPYMEHTApUii HAXO4MUTCA NOZ AAaBJAEHVEM ONOCPeaoBaHHOIO KomnbloTepamu obuieHns B MHTepHeTe.
Yrpo3bl OpraHM3aumMoHHOM penyTaunmM — HexBaTKa BPeMEeHU A/a NMPoBepKU ¢akToB, BbicTpoe pacnpo-
CTpaHeHMe coobLEeHMI HA coumanbHbIX NIAaTGOPMax, MEXaHU3Mbl OHNAUH-NOALENKM U MHOTOE ApYyroe.

3akoyeHue. MNocne coumanbHOro BTOpKeHUA UHTepHeTa B NOBCEAHEBHYHO KU3Hb penyTauma 1
UMUK COXPaHAIOT CBO cneunduKy, MecTo U posib B OTHOLIEHWUAX «OpraHu3auun—obiyectso». Pak-
TOpbI, BbI3blBalOWME PenyTaLMOHHbIE KPU3UCHI, SOMNONHAIOTCA BPEMEHHBIMU U NPOCTPAHCTBEHHbLIMU
CMeLlLeHUAMU B NHTepHeTe, OAHOCTOPOHHUMM COOBLLEHUAMM B COLMANBHbBIX CETAX, BO3MOMHOCTAMM
ona danbcudukaumm nHdopmaumm Ha Beb-caTax. O6HApyKEHO, YTO NOMMMO Yrpo3, MexaHU3Mbl B
MHTepHeTe TaKKe paclimpsaioT BO3MOXKHOCTU KOMNAHWUIA U yUpeKAeHUI ANA 3almThl U Pa3BUTUA CBOEN
penyTauumu.

Kntouesble c108a: penyTaums, UMUOK, PEnyTaLuMoHHbIE KPU3KChI, MHTepHET, aosepue.
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REPUTATION CRISES ONLINE

Plamen Atanasov
Sofia University “St. Kliment Ohridksi”, Sofia (Bulgaria)

Introduction. Communicational interactions in the web space expand day by the day. They acquire
an ever increasing importance. Among the affected areas are the functioning of the image and the
reputation. The reason is the widespread invasion of the Big Web which is also evident in the social
interactions between people and companies. The present article aims to at least partially explore the
present changes.



Methods. The arisen scientific matter is presented via the prism of existing research regarding
reputation and trust, the logical approach, and the dialectic transition from the abstract to the concrete.
Conclusions are based on the examples accessible via the mass media.

Results. 1t was shown that the image and reputation complex is dependent on the levels of trust.
This quality is constant and retains its specificity in relation to the different types of organisations. The
changes affect the selection of tools for guiding perceptions. Today this selection is under pressure from
the computer-mediated communication on the Internet.

Conclusion. After the social invasion of the Internet, the reputation and the image retain their
specifics, place and role in the society - organisations type of interactions. The factors leading to
reputational crises are expanded by the addition of the space - time shifts on the Internet, by the single-
sided messages on social media, the opportunities for falsifying information via websites. It was also
shown that besides threats, the Internet has the potential to expand the number of mechanisms for
protecting and developing companies’ and institutions’ reputations.

Keywords: reputation, image, reputation crises, Internet, trust.
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